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Instant access to a large pool of potential clients and

wit expertise through the Chambers’ internal memberships

| ~as well as their external contacts

Business, social and educational networking

opportunities at their events

Access to and contact with Government officials

Active support of members’ own activities and initiatives
Opportunity for information transfer and exchange

Access to the business and market research services

through the COBCOE network

The opportunity to develop your marketing strategy and |
to promote your organisation by having access to the I
Chambers’ promotion suites - publications, online | “
 facilities, advertising, speaking and sponsorship I i
‘qpportunltles il

m Akcess to special discount arrangements
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