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Survival of the most deserving!

Since its inception in 1973, COBCOE has
developed to represent a unique forum and
mouthpiece for the interests of its Members
across Europe. And now, in welcoming and
representing the wider Europe, COBCOE has a
stature and significance that demands attention
both from European Governments and the EU
as well as other key agencies. 

This development has not always been easy, and,
of course, I am well aware of the financial and
staffing pressures that British Chambers work
with. But I believe we are now reaching a point
where some of the more exciting potentials are
achievable, offering benefits of influence and
‘profile’ which should have real value for
everyone.

A watershed in business/government
linkages

It is no secret that Britain has taken a strategic
decision to reduce its resource in dozens of
consulates in Europe and Latin America, in
order to allow increased emphasis on ‘high-
stress’ areas such as the Middle East. The front
page of The Times newspaper on December
15th 2004 described it as the ‘biggest shake-up
of the Diplomatic Service for years’ and
predicted that ‘trade promotion can be handled
by local staff with business connections’.

I’m pleased to be able to confirm that of course
COBCOE is in contact with UKTI on these
issues aiming to bring UK government into
closer touch with the people running British
business interests in Europe. And through our
network of Members we are uniquely organised
to play a knowledgeable, reliable and
influential role… with a manageable
centralised structure.

Opportunities for adding value

But this is just one example of the opportunities
COBCOE is exploring. Last September in
Brussels we held a remarkably successful
seminar examining the detailed workings of the
EU and the influence that was available via
COBCOE. It was attended by some of our
Member chambers most active in the area of
public affairs, and many were pleasantly
surprised at the ‘added value’ that strength in
numbers can achieve. This is a key ‘added
value’ area for many businesses, and one in
which we will be doing a good deal more work
for the future.

And what about cross-country marketing and
sponsorship? As you’ll see from this issue,
British Airways correctly sees COBCOE as a
great communications channel… this is just the
tip of the iceberg.

Contributors

I’m particularly grateful to Patricia Hewitt,
Secretary of State for Trade and Industry, for
her thoughts on this year’s important and
significant UK EU Presidency for this issue of
LINKS. And for a stimulating ‘alternative’
personal viewpoint, we can offer a fascinating
contribution from David Goodhart, editor of
the monthly political affairs magazine
‘Prospect’. I hope you find them enjoyable and
challenging.

Together we can deliver more!

In COBCOE we truly have an extraordinary
resource of great relevance and value. Many of
our Member Chambers are already seeing
expanded opportunities, and although the costs
and priorities are always an issue, they will not
stand in the way of real progress!

Photo taken at Brussels Chamber Luncheon during visit in September 2004

A UNIQUE POTENTIAL

BS8849 Cobcoe Magazine  12/5/05  4:13 pm  Page 1

SPRING 2006The magazine of COBCOE – Representing British business in Europe

w
w

w.
co

bc
oe

.o
rg

.u
k

1

The last 12 months have been difficult for 
European business. It is not, this time, 
that economic conditions have deterio-
rated so badly. On the contrary, there may 
be grounds now for optimism that Europe 
will gradually break free of the one-size-
fits-all straitjacket that was a major part 
of the Euro plan. But the underlying po-
litical bedrock for economic growth 
across Europe is far from stable. Progress 
on the Lisbon Agenda is depressingly 
slow; from COBCOE’s perspective the 
objective of achieving a “dynamic and 
competitive knowledge-based economy” 
by 2010 seems a bad joke. Key structural 
reforms of the major economies across 
Europe are progressing at a snail’s pace 
while our competitors run ahead. Plus 
there are alarming rumbles presaging 
economic protectionism in the distance. 

Despite the best efforts and intentions of 
the British Government last year, as 
President of the EU, to find a common 
position on the EU budget, and notwith-
standing all the nice words, the reality is 
that Europe appears to be stuck with the 
same old agricultural policy until 2013. 
The result? Continual haemorrhaging of 
taxpayers’ money, undermining of agri-
culture in developing countries, and 
effective blocking of any material progress 
in the WTO Doha round. 

The rejection of the European Constitu-
tion (whether you were for it or against it) 
has  undoubtedly shaken the confidence 
of those at the forefront of the “Great Eu-
ropean Project” and has resulted in both 
dissension and a lack of direction. 
Jacques Delors’ concept of Europe being 
a bicycle where we have to keep pedal-
ling or we’ll fall off may be valid, but the 
trouble is that we seem to be cycling in 
circles at the moment. The reality may be 
that achieving genuine consensus on how 
Europe should look in the coming decade 
is becoming increasingly impractical 
with 25 member states and a few more 
soon to join. If so, perhaps it would be 
better to get off the bike now and accept 
the new reality. 

For international business organisations 
these are critical times. Our members are 
coming under increasing regulatory and 
fiscal pressures, yet only a successful 
business community across Europe can 
deliver the growth, prosperity, and per-
haps the direction, that Europe needs. 

Where do we go from here? INSIDE THIS ISSUE OF “LINKS”

· EUROPE AFTER THE UK  
PRESIDENCY 

 by The Rt. Hon. Alan Johnson MP, UK 
Secretary of State for Trade and 
Industry

· THE VISIBILITY PROBLEM 
by David Goodhart, Editor of 
“Prospect”

· COBCOE CHAMBER OF THE YEAR

· WHO REALLY RUNS BRITAIN?

· CHAMBERS’ REVIEW 2005

· UKTI SUPPLEMENT

Within COBCOE, we take our mission 
seriously. For decades we have provided 
an essential platform for British business 
organisations across Europe to exchange 
ideas and strategies, while delivering a 
mechanism for cooperation. As important 
as that is, today it is no longer enough. 
Looking forward we must offer new and 
additional facilities to our constituent 
chambers and members, using the criti-
cal mass derived from our 19 chambers 
of commerce. We must also begin talking 
more clearly and forcefully, on behalf of 
the many thousands of businesses we 
represent, to the local, national and 
supra-national governments that need to 
listen. Only with business and govern-
ment working in partnership can we 
hope to navigate our way out of the cul-
de-sac that much of Europe finds itself 
in today. 

Howard Rosen
Acting President, COBCOE

COBCOE (www.cobcoe.org.uk) is an in-
dependent, not-for-profit organisation rep-
resenting British chambers of commerce 
throughout Continental Europe. Acting as 
an umbrella organisation, we work with 
our member chambers to advance interna-

tional trade and business with the United 
Kingdom. As such, we give a voice to over 
6,000 businesses from all sectors of trade 
and industry involved in business with the 
UK. Our aim is to protect and promote the 
interests of our constituent chambers – and 

their business members – through repre-
sentation, cooperation and trade stimula-
tion. To do this, we liaise closely with gov-
ernments and organisations to ensure that 
our members’ needs and concerns are ad-
dressed.

http://www.cobcoe.org.uk
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in particular our patrons and members 
for their continued support in enabling 
the BPCC to develop into a leading 
business chamber.”

COBCOE’s first  
sponsors

We are proud to announce that Bar-
clays Bank plc and Blick Rothenberg 
have become the first two sponsors of 
COBCOE. Sponsors of COBCOE re-
ceive special privileges in exchange 
for supporting COBCOE’s activities 
either financially or in other ways. 
For more details of how to become a 
sponsor, contact Céline Duckworth at:
celine.duckworth@cobcoe.org.uk. 

Chamber of the Year

The British Polish Chamber of Com-
merce was named COBCOE Cham-
ber of the Year 2005 at the COBCOE 
2005 Annual Dinner held in Brus-
sels.

On being presented with the award 
from Andrew Rashbass, Publisher and 
Managing Director of The Economist, 
sponsor of the Annual Dinner, BPCC 
Chairman David Thomas said: “It’s an 
honour for me to receive this award for 
outstanding achievement on behalf of 
the BPCC, our patrons, members and 
staff. Receiving the Chamber of the 
Year Award is recognition of Poland’s 
potential in an enlarged Europe. It is 
an excellent platform for our cham-
ber’s board to continue building the 
BPCC as the leading international 
chamber of commerce in Poland.”

Martin Oxley, Chief Executive of the 
BPCC, noted: “One of the key roles 
of the BPCC is to promote Poland in 
Europe. Poland has high potential for 
business and much to offer in terms 

C O B C O E  N E W S 

of trade and investment. We are 
proud to receive this award, which 
recognises our contribution to sus-
tainable business excellence.”

“This award puts Poland and the BPCC 
on the new business map of Europe. 
Both David and I would like to thank 

From left: Malcolm Harbour, MEP;  
David Thomas, BPCC Chairman; 
Barbara Stachowiak-Kowalska, MBE, 
BPCC Executive Director; Sheena 
Campbell-Royle, OBE, former President 
COBCOE; Martin Oxley, BPCC CEO; 
Andrew Rashbass, Publisher & MD, The 
Economist

Over 60 countries 
1 Relationship Manager

Barclays Bank PLC is authorised and regulated in the
United Kingdom by the Financial Services Authority.

Registered in England no: 1026167.  Registered Office:
1 Churchill Place, London E14 5HP.

All your finances in one place.

Keep it under your hat, but managing
international finances can be really
easy. With Barclays, one Relationship
Manager connects you to the whole
Barclays group across dozens of
countries and jurisdictions. You get all
your account and payment reports
held with Barclays International
Corporate through just one internet
channel, too. 

For further information please contact
Suzanne Donnelly on +44 207 114 7309

www.barclays.com/internationalcorporate

014011 BAR Int Corp Hats Ad.qxd  15/3/06  15:31  Page 1
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COBCOE on the move

New Secretary General for COBCOE

Céline Duckworth started on 1 Feb-
ruary 2006 as COBCOE’s Secretary 
General. Céline has an impressive 
background of working in interna-
tional business environments involv-
ing the management of projects 
across Europe. Bi-lingual in French 
and English, she has lived and 
worked in both Paris and London, the 
latter for almost 10 years.

David Crackett and David English  
join the COBCOE Executive
David Crackett, President of the Brit-
ish Chamber of Commerce of Italy 
and David English, President of the 
British Chamber of Commerce in 
Spain, have joined the Executive of 
COBCOE. Both are senior business-
men with hands-on experience of 
running chambers of commerce. 
David Crackett’s appointment means 
that the BCCI is represented on the 
COBCOE Executive for the first time 
for many years. “Both Davids bring a 
wealth of experience to the COBCOE 
Executive and will be actively in-
volved in moving the organisation 
forward” said Howard Rosen, Acting 
President of COBCOE.

British Estonian  
Chamber of Commerce 
joins COBCOE 

We are delighted to welcome the 
British Estonian chamber of com-
merce into COBCOE. The BECC is a 
highly active Chamber in one of the 
new EU member states and is man-
aged by Agnes Aaslaid in Tallinn. 
For more information about the BECC 
visit their website: www.becc.ee. 

C O B C O E  N E W S 

Directors’ Training 
Academy

Between 12th and 17th June last 
year, four COBCOE Chamber direc-
tors attended a special training academy 
at Lake Balaton in Hungary, organ-
ised for them by COBCOE in co-or-
dination with Eurochambres. The 
programme was excellent and proved 
also a marvellous opportunity to net-
work with other professionals running 
chambers of commerce.

Jeeves Group
Bahnhofstrasse 7
FL 9494 Schaan
Liechtenstein
Tel: +423 236 1460
Fax: +423 236 1461
info@jeeves-group.com 
www.jeeves-group.com

• Wealth Management

• Fiduciary Services

• Corporate Services

• Investment Advisory

• Estate Planning

• Wealth Management

• Fiduciary Services

• Corporate Services

• Investment Advisory

• Estate Planning

Banner_110x61.qxd  27.03.2006  15:45 Uhr  Seite 1

Cobcoe member Vicki Guntern with Remco 
Lucassen (Eastern Netherlands Chamber 
of Commerce)

COBCOE introduces  
Associate Membership

Constitutionally only British Chambers of 
Commerce, or like organisations, operat-
ing in Europe but outside of the UK are 
eligible to become members of COBCOE. 
However, other representative business 
organisations, particularly some based in 
the UK, have indicated that they would 
like to be part of COBCOE. COBCOE has 
now introduced a new special category of 
“Associate Membership” aimed at these 
organisations.  “It is in our members’ in-
terests that there should be strong working 
relationships with Chambers of Commerce 
and other representative business organi-
sations which otherwise cannot become 
members of COBCOE” remarked 
COBCOE President Howard Rosen, “and 
this new category of membership will pro-
vide not just the mechanism for this co-
operation but also allow these partners to 
be actively involved on the inside in the 
future direction of COBCOE”.  For more 
information on becoming an Associate 
Member, contact: 
celine.duckworth@cobcoe.org.uk

Staying up to date: Keep up to date with all 
the latest COBCOE news and initiatives by 
logging into our website www.cobcoe.org.uk

Peter Byrne - chief executive of the South 
Dublin Chamber of Commerce, Valeria 
Abelovszky and Vicki Guntern

http://www.becc.ee
mailto:celine.duckworth@cobcoe.org.uk
http://www.cobcoe.org.uk
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BRITISH-ICELANDIC  
CHAMBER OF COMMERCE
www.chamber.is/bi_lateral.asp?Id=598

Supported by an active programme of 
chamber events and the continuing 
wave of Icelandic investment into the 
UK, membership of the British-Icelan-
dic Chamber of Commerce reached an 
all-time high of 133. All three cham-
ber chapters – UK South, UK North 
and Reykjavik – hosted events that 
maintained the chamber’s high level of 
activity.

The annual golf tournament hosted 
by the UK North Chapter has seen 
increased participation year-by-year, 
and there is a growing awareness of 
Iceland’s business activities in the 
North of England. In addition to 
Hull, Grimsby, Manchester and Glas-
gow, Leeds is fast becoming a focus 
of interest. The UK South’s cruise on 
the River Thames also attracts larger 
attendances each summer.

In November, the Reykjavik Chapter 
jointly hosted a seminar on the UK 
Takeover Code with the Iceland Stock 
Exchange and the University of Rey-
kjavik. This proved so popular that 
there was standing-room only, in part 
thanks to an excellent speaker from 
the UK Takeover Panel. 

Finally, the chamber sponsored a 
new booklet summarising the experi-
ences of Icelandic business people 
and entrepreneurs who have estab-
lished or acquired companies in the 
UK. This has become a “must read” 
guide to investing in the UK. Follow-
ing its publication, a group of thirty 
small Icelandic companies visited 
the UK, hosted by the chamber, to 
meet some of the larger companies 
featured in the booklet. The invest-
ment wave continues.

BRITISH-NORWEGIAN 
CHAMBER OF COMMERCE
www.bncc.no

BNCC is a leading business networking 
forum in Norway providing opportuni-
ties for British and Norwegian business 
leaders to meet. We also provide practi-
cal business assistance in Norway.

During 2005 BNCC organised eight 
members’ meetings, most of which 
took place at the British Embassy. 

In 2005 we provided British compa-
nies with information about Norwegian 
trade and industry and cooperated 
with the Trade and Investment Depart-
ment of the British Embassy and the 
Norwegian-British Chamber of Com-
merce in London to provide Norwegian 
companies with information about 
British trade and industry. 

The BNCC’s website www.bncc.no has 
been considerably improved and now 
offers useful links to British and Nor-
wegian company databases and organi-
sations. Our BNCC Newsletter is issued 
quarterly and provides our 200 or so 
members with a useful platform to in-
troduce their companies.

BNCC is a member of the EU Chambers 
of Commerce Group in Norway. This 
consists of nine EU chambers of com-
merce, and was chaired by BNCC in 
2005, during which it organised four key 
conferences and four group meetings.

BRITISH CHAMBER OF  
COMMERCE IN SPAIN 
www.britishchamberspain.com

The British Chamber of Commerce in 
Spain has hosted over forty events this 

year across Spain. 2005 has also seen a 
Business Roundtable with the Govern-
ment of Spain in association with The 
Economist, and a luncheon to welcome 
the new British Consul General for Bar-
celona, David Smith.

This year, the BCCS has joined forces 
with International House to provide 
the biannual EuroPro examinations for 
business people for whom English is a 
second language. In addition, we re-
cently launched the Vivabritain web-
site, an informative and impartial serv-
ice offering tailor-made advice on 
studying English in the United King-
dom.

Membership quotas have risen sig-
nificantly this year and the chamber 
has started to penetrate the southern 
Spanish market. This began with a 
collaboration with the Smart Guide to 
Andalucia, which has resulted in an 
increase in the number of Andalucian 
members.

The BCCS rounded off the year with a 
series of Christmas events ranging 
from dinner in Bilbao, to lunch in Ma-
drid, and a cocktail in Barcelona.

BRITISH CHAMBER  
OF COMMERCE FOR ITALY 
www.britchamitaly.com

This has once again 
been an eventful year 
for the British Cham-
ber of Commerce for 
Italy. A number of 
conferences, semi-
nars, cocktail parties 
and dinners were among the activi-
ties that made 2005 a significant fol-
low-on to our 2004 centenary year.

A major event during 2005 was the 
reopening of the regional branch in 
Liguria, where the chamber was first 
founded in 1904. The event to mark 
this took place on 6 May in the pres-
tigious Palazzo San Giorgio in Genoa, 

CHAMBERS’ 
REVIEW 2005

http://www.chamber.is/bi_lateral.asp?Id=598
http://www.bncc.no
http://www.britishchamberspain.com
http://www.britishchamberspain.com
http://www.britchamitaly.com
http://www.britchamitaly.com
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BRITISH-SWISS  
CHAMBER OF COMMERCE 
www.bscc.co.uk

The British-Swiss Cham-
ber of Commerce contin-
ued to offer members a 
large number of interesting 
events to choose from 
throughout the year. All in all there 
were over 70 events, which ranged from 
breakfast, luncheon and dinner events 
featuring speeches by business and 
government heavyweights, to the annual 
golf outing.

Active Public Affairs Commission
The BSCC strongly supported the ex-
tension of the Swiss/EU Bilateral Treaty 
on Free Movement of Persons to the new 
EU member countries which joined the 
EU on 1 May 2004. The Treaty was the 
subject of a referendum in Switzerland 
on 25 September. The BSCC argued 
that extension would not only benefit 
the Swiss economy and Swiss citizens, 
but was also in the interests of British 
businesses in Switzerland and the UK 
economy, for which Switzerland is an 
important trading partner.

An internal poll of BSCC members com-
pleted on 20 September showed almost 
unanimous support for extension of the 
Treaty, with 99% of respondents in fa-
vour. Some 56% of Swiss voters voting in 
the referendum approved the Treaty.

Our Public Affairs Commission (PAC) 
has been highly active and innovative 
this autumn. As well as normal lunch-
eons and private dinners it ran a series 
of breakfast sessions with prominent 
speakers including Mr. Dominique Re-
ber, Head of Public Affairs Swisscom; 
and member of the Swiss parliament 
Mr. Gerold Buhrer. Each speaker dis-
cussed “The Legitimate role of Busi-
ness in Politics” from their own per-
spective.

Member Survey
Spring 2005 was time again for our 
Member Survey. Among other encour-
aging results, the survey proved that 
networking is the name of the game – a 
point confirmed by the excellent at-
tendance at our events.

We look forward to attracting even more 
new members to these events and to ex-
ceeding their already high expectations 
in 2006.

and brought together a number of 
prominent figures from Genoa’s busi-
ness community to discuss economic 
relations between Liguria and the 
United Kingdom. Among the guests 
were: Sir Ivor Roberts, HM Ambas-
sador to Italy; Richard Northern, 
British Consul General; Giuseppe 
Pericu, Mayor of Genoa; and Paolo 
Odone, President of the Genoa Cham-
ber of Commerce.

Our full calendar of events for the 
year was aimed at creating the best 
possible networking opportunities 
for members. During 2005 we con-
tinued to invite eminent speakers to 
our lunches and dinners including: 
Dr. David Wilkinson, Director of the 
EU Ispra Research Centre, and Ce-
sare Romiti, at the time Honorary 
President of the RCS Media Group.

Despite focusing on business-orien-
tated events, social occasions have not 
been neglected: our “Seafood and 
Whisky” dinner organised with the 
Rotary Club in March, and annual Golf 
Day in September, are two fine exam-
ples. Tours of vineyards and wine cel-
lars attract many BCCI members, as 
do our monthly pub evenings. 

The BCCI’s activities in the area of 
commercial services and promotion-
al media were further developed 
during the year. Most notably, IVA 
recovery services were enhanced as 
were all chamber publications, now 
improved in terms of both graphics 
and content. 

We look forward to an equally suc-
cessful 2006.

BRITISH CHAMBER OF  
COMMERCE IN HUNGARY 
www.bcch.com

“Hungary needs to 
build on the suc-
cesses of the past 15 
years, improve com-
petitiveness, and make 
it easier to do business”, according 
to HRH the Duke of York, Prince An-
drew, who spoke to the British Com-
mercial Council in Hungary. 

The Duke was on his first official vis-
it to the country as UK Representa-
tive for Trade and Investment. Hav-
ing visited British stands at the 
HungExpo, the Duke opened a work-
shop on emissions trading. Hungary 
is due to begin trading through an EU 
scheme. 

An Embassy cocktail event hosted by 
the Sofitel, was followed by a BCCH 
dinner at which the Duke gave the 
keynote speech of his visit. 

He stated that joining the European 
Union had brought Hungary many 
opportunities, but: “EU accession 
also brings responsibility. Hungary 
needs to – and will – play its part to 
enhance the competitiveness of the 
whole of the EU.”

The Duke noted there were problems 
in terms of economic convergence 
and joining the Euro. But, he ac-
knowledged, it is easy to point out 
what is wrong and harder to help put 
things right. “This is why one of the 
key elements of the UK’s drive for 
improving competitiveness is sim-
plification of the regulatory frame-
work.” He said that Britain was 
ready and able to help in this regard 
where it could.  

From left to right: Sir Ivor Roberts KCMG 
(HM Ambassador to Italy), Giovanni G. Novi 
(President of the Genova Port Authority), 
standing – Paolo Odone (President of the 
Genova Chamber of Commerce)

HRH the Duke of York speaking in 
Budapest

C H A M B E R S ’  R E V I E W

http://www.bscc.co.uk
http://www.bscc.co.uk
http://www.bcch.com
http://www.bcch.com
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BRITISH CHAMBER OF  
COMMERCE IN LITHUANIA
www.bccl.lt

2005 was a remarkable year for the 
British Chamber of Commerce in 
Lithuania. Operating since 1999, and 
led by Chairman Chris Butler, today 
the chamber is recognized as one of 
the most active foreign chambers in 
Lithuania. We now have 110 corpo-
rate members and individuals and re-
cently moved to new offices in the 
centre of Vilnius.

Our sixth AGM in May 2005 attracted 
over 150 people and was addressed by 
the Deputy Mayor of Vilnius Mr. Gedi-
minas Paviržis, who thanked the cham-
ber for three years of support for the 
Vilnius Drug Rehabilitation Centre for 
teenagers. 

Early September saw a members’ trip 
to enjoy a ride in one of the carriage-
restaurants of the Lithuanian Narrow 
Gauge Railway with wine tasting, bar-
becue and folklore entertainment. 

In October we held our first business 
reception in London in co-operation 
with the Lithuanian Embassy, kindly 

hosted by H. E. Aurimas Taurantas, 
Lithuanian Ambassador to the UK. 
Over 120 people attended, proving 
that interest in doing business in or 
with Lithuania is constantly growing. 
The chamber hopes this will become 
an annual business event in the UK .

Other popular events during 2005 in-
cluded speaker lunches, monthly 
breakfast technical briefings, a semi-
nar on setting up business in the UK 
in early April, members’ informal 
meetings, and our annual charity 
Burns Night event, which has gained 
huge popularity and hosted over 200 
guests from Scotland, England and 
Lithuania.

BRITISH-POLISH  
CHAMBER OF COMMERCE
www.bpcc.org.pl

The BPCC developed 
strongly during 2005, in-
creasing its patrons to 
ten and membership to 
over 400. The chamber 
introduced several new 
products and services, ran over 200 
business networking events in Poland 
and the UK, and held two major inter-
national events during 2005. 

BPCC 2005 – National  
Conference and Exhibition
The leading British Trade and Invest-
ment Conference in Central Europe 
during 2005 attracted top-level govern-
ment and industry speakers, over 270 
participants, 30 exhibitors, and inter-
national and national publicity.

The British Polish Recruitment 
Roadshow 2005
This was organised in partnership with 
EURES, the British Government, Polish 
regional labour offices and leading me-
dia patrons with the objective of pro-
moting ethical, responsible and sus-
tainable employment for Poles in the 
UK. Over 10,000 people participated 
in the programme.

Comprehensive programme  
to promote real business growth
In addition to these two major events, 
the BPCC staged a comprehensive pro-
gramme of media, networking and busi-
ness support activities. We expanded to 
eight regions in Poland and two in the 
UK, and continued our monthly break-
fast briefings with leading politicians. 

Agreements were signed with key Polish 
cities to promote inward direct invest-
ment, and we launched a new regional 
business magazine.

Our Presidents’ Club Dinner Briefings 
were expanded across the regional net-
work and we launched New Member 
Breakfast Clinics. Seven Regional 
Trade and Investment showcase mis-
sions took place to the UK, and we ran 
a three-city UK roadshow and expand-
ed our UK seminar programme. 

BPCC took the founding Presidency 
and launched IGCC (International 
Group of Chambers of Commerce) a fo-
rum of the leading chambers in Poland. 
We also established five Member Poli-
cy Think Tanks to develop and deliver 
white papers on key reforms to the Gov-
ernment. 

Other activities included continuing 
our routine CEO media briefings on na-
tional and industry sector news; sus-
tained promotion of our website; launch 
of BPCC EU Business Links – a spe-
cialist service focused on business de-
velopment for member companies; 
launch of BPCC Business Point, a 
membership virtual office services 
product; and ongoing patronage and 
promotion of business awards and busi-
ness and cultural events.

On board the Lithuanian Narrow Gauge 
Railway

BCC Board member Geoffrey Bersey 
‘having a go’ from catapult to a clay pot

BPCC Recruitment Fair in Krakow

Breakfast with Prime Minister

C H A M B E R S ’  R E V I E W

http://www.bccl.lt
http://www.bccl.lt
http://www.bpcc.org.pl
http://www.bpcc.org.pl


7

FRANCO-BRITISH  
CHAMBER OF  
COMMERCE
www.francobritishchamber.com

The overall “bilan” for 2005 was very 
healthy. The chamber is in dynamic 
mode. We attracted 59 new members, 
further developed our information 
services, and provided an extensive 
programme of focussed events for 
members.

In 2005 we launched a new business 
event “British Week in Paris”, which 
promoted the presence of over 20 British 
shops in the city. Over 15,000 visitors 
sampled the best of British products and 
services in a broad 
range of business 
sectors, including 
tours around the 
city on a double-
decker bus. The 
event was such a 
success that the 
sponsors plan to run 
it again from 11 to 
18 October 2006.

The week concluded with a round table 
at which the British Ambassador to 
France, Sir John Holmes, and leading 
businesspeople operating in both France 
and Britain gave their views on “France/
Great-Britain: two models for success?”.

We also launched a new event on Wom-
en’s Day, dedicated to the role of women 
in business and political society, which 
will be repeated on 8 March 2006. 

We continued to be involved in commu-
nity events such as the charity evenings 
for the “Fondation pour l’Enfance” and 
“Hopes and Homes”.

We have also revived our regional pres-
ence in partnership with local French 
agencies and regional chambers of com-
merce, particularly in Brittany, Norman-
dy and the Périgord.

BRITISH ROMANIAN  
CHAMBER OF COMMERCE
www.brcc-ccbr.org

The British Romanian 
Chamber of Commerce 
held its first London event 
in the Autumn/ Winter 
2005 calendar, a highly 

successful seminar which focused on the 
growing interest of business development 
and trade in Romania and beyond to 
some of her key neighbours, Serbia-Mon-
tenegro, Croatia, Bosnia-Herzegovina 
and Republic of Moldova. This Romania 
lead event was chaired by Marina Sturd-
za, well known for her work and expertise 
in the field of FDI in SE Europe. She 
stated “We congratulate the British Ro-
manian Chamber of Commerce for taking 
a lead role in encouraging bilateral and 
multilateral relationships between 
regional eighbours. This initiative also 
reflects the policy of the Romanian 
government, and we all stand to benefit 
from strong regional trading partners.”

The event offered an ambitious and in-
teresting programme ranging from ana-
lytical overviews, risk analyses, sector 
specific studies, practical legal & finan-
cial advice, regional presentations from 
each country represented and case stud-
ies/ success stories from actual investors 
in the region, ample networking and dis-
cussion opportunities as well as a table 
top display exhibition in the foyer show-
casing the many attractions of visiting 
and investing in Romania and her key 
neighbours.

This “challenging” event supported by 
the embassies of Romania, Croatia, Re-
public of Moldova, Bosnia & Herzegovi-
na, Serbia & Montenegro and Bulgaria, 
in London, the British Croatian Cham-
ber of Commerce, the Confederation of 
British Industry (CBI), the London 
Chamber of Commerce and Industry 
and International Financial Services Ltd 
(IFSL), sponsored by Alison Hayes Ltd, 
Austrian Airlines, Airport Express Alli-
ance and Croatia Airlines, received high 
praise, and as a consequence has set a 
precedent for the Chamber’s annual 
events calendar.

BRITISH CHAMBER OF 
COMMERCE IN BELGIUM
www.britcham.be

New faces at the BCC in Belgium 
since January 2006
The BCC secretariat welcomed three 
new faces in January when the BCC 
hired students to help out with the 

ever-growing work load of the cham-
ber. Each student has an attributed 
task and will stay for a period of 6–9 
months. Please contact them directly 
for your particular issue or question.

Linda de Roo, a Dutch student from 
Groninghen University, is our EU 
Committee Co-ordinator. She helps 
Sara Murray with the daily affairs of 
the EU Committee and assists with 
the organisation of all EU Commit-
tee and BNG events. Ira Kita, an Al-
banian student from Vesalius Col-
lege, is our BDG-ICT Co-ordinator. 
She helps Valérie Echard with the 
daily affairs of both committees and 
assists with the organisation of their 
events. She will also organise the 
Golf Tournament in June.

Ciara Murray, an Irish student who 
will be going to University in Octo-
ber, is our Office Assistant, dealing 
with membership and database is-
sues. She is also the voice of the 
chamber when you contact us.

Valérie Echard, Secretary General, con-
tinues to hold the fort with the able assist-
ance of  Sara Murray, Deputy Secretary 
General. We all look forward to helping 
you with any enquiries you may have.

Austrian Presidency offers a fresh 
start for Europe
Austria assumed the Presidency of 
the Council of the European Union 
on 1 January 2006. At an EU Com-
mittee breakfast briefing on 20 De-
cember 2005, members heard Gregor 
Woschnagg, Austrian Permanent 
Representative to the EU, outline his 
country’s priorities over the next six 
months.

C H A M B E R S ’  R E V I E W

From left to right: Valérie Echard, Ira Kita, 
Sara Murray, Linda de Roo, Ciara Murray, 
and Paul Boorman

http://www.francobritishchamber.com
http://www.francobritishchamber.com
http://www.brcc-ccbr.org
http://www.brcc-ccbr.org
http://www.britcham.be
http://www.britcham.be
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During the Presidency, the members 
of Austria’s Federal Government will 
chair the meetings of the European 
Council. They will have to address a 
number of major issues crucial to the 
future of the European Union. 

Mr Woschnagg outlined the priorities:· The Financial Perspective 2007–
2013 adopted by the 25 Heads of 
State and Governments in Decem-
ber 2005 must now also gain the 
consent of the European Parlia-
ment and the Commission. · The period of reflection on the fu-
ture of Europe is to be evaluated 
during these six months in order 
to find a way forward on the Euro-
pean Constitutional Treaty. · Measures to promote growth, jobs, 
research and technological devel-
opment as well as questions of en-
hanced security cooperation also 
make for a busy agenda.· Strengthening competitiveness and 
developing the internal market.· The Sustainable Development 
Strategy will be renewed by the 
European Council in June 2006. 
The EU will also pursue combat-
ing climate change both at inter-
national and Union levels.  

Mr Woschnagg said that Austria wish-
es to use its Presidency above all to 
bring Europe closer to its people and 
to boost confidence in the European 
project. 

Junk food warning as Brussels 
tackles obesity
Urgent action was needed to tackle 
Europe’s obesity problem, particular-
ly amongst the young, warned Marga-
ritis Schinas, Director General, DG 
SANCO at an EU Committee break-
fast briefing on 7 December 2005, 
sponsored by EUK Consulting. 

Mr Schinas believed that self-regula-
tion in the food industry was the quick-
est and most effective way to tackle the 
problem. In March a new platform with 
the food industry was announced to 
agree the new self-regulatory stand-
ards, which it is hoped will produce 
commitments by early 2006. But he 
warned that if this didn’t provide satis-
factory results, the European Commis-
sion would proceed to legislation. 

Brussels also wants to encourage ini-
tiatives to promote healthy lifestyles, 
involving national governments, the 

food industry and health bodies. Un-
til recently Europe considered obes-
ity to be a US problem, whereas it is 
now also seen as a European prob-
lem. Industry backs voluntary re-
forms but has said progress is likely 
to be gradual.

BRITISH CHAMBER  
OF COMMERCE  
CZECH REPUBLIC
www.britishchamber.cz

Nearly 200 members and special 
guests gathered at the summer picnic 
organised by the British and Cana-
dian chambers of commerce in the 
Czech Republic at Pelle Villa in Au-
gust. Pelle Villa in Prague 6 is well-
known to art lovers, having been es-
tablished as a permanent gallery for 
Jiøí Anderle’s paintings and African 

collections. To the delight of all those 
present, the artist himself arrived 
unexpectedly to welcome the guests.

Summer picnic at the Pelle Villa

This is just a selection of the activities of 
the COBCOE membership. For de-
tailed information about each member 
chamber of COBCOE you can access 
their website through the COBCOE 
website: www.cobcoe.org.uk.

C H A M B E R S ’  R E V I E W

http://www.britishchamber.cz
http://www.britishchamber.cz
http://www.cobcoe.org.uk
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by Howard Rosen
Acting President of COBCOE

Understanding the way the British 
Government works, and how to deal 
with it, is essential for any entrepre-
neur or company trading with or in-
vesting in the UK. On 1st February 
COBCOE ran a unique symposium in 
London asking the question “Who 
really runs Britain?” The answer was 
far from easy.

Our timing could not have been bet-
ter. The night before the symposium, 
the British Government had lost two 
votes in the House of Commons. How 
could this happen? Why had it taken 
place only once before since 1997? 
Was a shift of power in Government 
happening before our eyes?

COBCOE assembled a fascinating 
and distinguished group of commen-
tators and observers to help us exam-
ine where the power lay. From Nigel 
Griffiths MP, a seasoned government 
minister, to Oliver Letwin MP, now 
the chief Conservative Party policy 
thinker, from Lord Griffiths, who had 
worked inside Mrs Thatcher’s cabi-
net office, to Lord Turnbull, who had 
just retired as Cabinet Secretary and 
head of the Civil Service, and from 
political journalists David Goodhart 
and Ned Temko to lobbyist Michael 
Burrell, each an expert at “reading” 
the system.

What became startlingly clear as the 
symposium progressed was that po-
litical power does not rest in any one 
person’s hands. Mr Blair may lead 
the country, but he does not run it. 
Moreover, as the votes the previous 
evening had shown, even Prime Min-
isterial power is ultimately deriva-
tive. As personality-driven as poli-
tics may seem today, the reality 
behind the scenes, our speakers 

agreed, was rather different. Govern-
ment today is an interlocking jigsaw, 
a complex interrelationship between 
parliament, ministers, civil servants, 
other sources of power such as the 
EU and the judiciary, and stakehold-
ers outside the established structures 
of power who nevertheless wield the 
ability to influence, such as the press 
and NGOs.

What animal is your Prime 
Minister?

Beyond this basic position, however, 
there were markedly different views 
on the “texture” of government. Pow-
er, said one MP, was remarkably flu-
id. After the exit of Britain from the 
European Exchange Rate Mecha-
nism (ERM) in 1992, Mr Blair’s 
predecessor as Prime Minister, John 
Major, was “in office but not in pow-
er”. He still had many prerogatives, 
including the power of patronage, 
but there was a palpable diminution 
of his ability to control policy. Our 

Who really runs Britain?

speaker argued that Mr Blair was 
now experiencing a series of mini 
ERM moments, his power gradually 
seeping away and flowing towards 
his obvious successor, Mr Brown, so 
much so, as one of our other speakers 
remarked, that Mr Brown had recent-
ly ceased showing reserve in his sup-
port for the present Prime Minister 
(in the hope of hastening his exit). 
He had realised that the more diffi-
cult the position of the current leader 
of the government, the more poisoned 
the chalice that would be handed 
over shortly.

The Prime Minister’s position had 
become more presidential than ever, 
remarked one speaker. “Bill Clinton 
without the oral sex”. “Nonsense”, 
retorted those who had direct experi-
ence of working with present or past 
PMs. The mechanisms of power were 
nothing like those in the White House 
and he/she had always been primus 
inter pares. Key policy had always 
ultimately been controlled from “No. 
10”. Most agreed, however, that there 

Preparing for the event - from the left: Howard Rosen, Edward Garnier MP, Ned Temko and 
Louise Ellman MP
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was a definite change of style with 
the current Prime Minister, in both 
his domination of the political sys-
tem and the way he pushed through 
policy. Mrs Thatcher was “dog-like” 
in her determination to see things 
through – her way. Mr Blair, however, 
was more feline, sensing and feeling 
his way around the obstacles. 

The Media Democracy

A factor in all of this was clearly the 
role of the press. Britain, said one 
speaker, had become a “media de-
mocracy”. It seemed to be accepted 
that BBC Radio 4 sets the national 
agenda each morning. But far from 
being a critical outsider, the press to-
day had developed a symbiotic rela-
tionship with government. It has be-
come the insider’s outsider: a junkie 
hooked on political power which has 
carved out a new role for itself over 
recent years, not just publicising and 
at times attacking government deci-
sions, but also becoming itself the 
forum for national debate.

Further, in the internet and “big 
brother” age, it has become a chan-
nel for its listeners to communicate 
to politicians and pundits alike, “en-
throning public opinion as king”. 
Only a few weeks ago, Radio 4 listen-
ers had decided that EU Commission 
President Barosso was the most pow-
erful man in Britain, followed by 
Rupert Murdoch, with Tony Blair 
trailing behind with the same score 
as the head of Tesco. Although many 

of our speakers found this league ta-
ble literally incredible, this shift has 
arguably undermined trust and con-
fidence in the political system and 
has at times been used as an excuse 
by politicians to avoid decisions 
which will be unpopular in the short 
term. But with the media empower-
ing public opinion, there is a legiti-
mate question now as to how far gov-
ernment can run ahead of popular 
sentiment. So what has happened to 
parliament?

Yes Minister

Detail can be the minister’s friend, 
but also the lobbyist’s ally when pre-
senting a coherent and persuasive 
case. Ministers exercise authority, 
often through secondary legislation 
and the royal prerogative, with very 
limited accountability. Our MPs not 
directly in government remarked 
that this was a position which was 
fundamentally undesirable and that 
parliament was currently too supine 
in its approach to the scrutiny of 
government decisions and actions. 
Parliament – both the House of Com-
mons and the now revitalised House 
of Lords since the 1998 reforms 
(paradoxically) gave it a new legiti-
macy – was fighting back through 
more detailed examination and chal-
lenging of legislation, and through 
powerful select committees forcing 
the Executive to account to parlia-
ment. But in fact, in the coming 
years the most effective oversight 
could be shifting to the judiciary, 
which was now empowered by Euro-
pean Human Rights law and “legiti-
mised” by the recent judicial reform 
of the Supreme Court to look over the 
shoulder of the politicians.

But were ministers really in power, 
or simply the front men, apparently 

The speakers at the COBCOE Public 
Affairs symposium on 1st February 
2006 were Nigel Griffiths MP, Deputy 
Leader of the House of Commons; 
Ned Temko, Chief Political Corre-
spondent of the Observer; Louise Ell-
man MP; Edward Garnier QC MP, 
Conservative Shadow Home Affairs 
Minister; Douglas Carswell MP; 
Michael Aron, Political Counsellor 
UKREP Brussels; Michael Burrell, 
vice chairman of Edelman Europe; 
The Rt. Hon. Oliver Letwin MP, 

Chairman of the Conservative Party 
Research Department; Bill Midgley, 
President of the British Chambers of 
Commerce; Lord Griffiths of Fforest-
fach; Lord McNally, leader of the 
Liberal Democrat Party in the House 
of Lords; Lord Turnbull, former Cab-
inet Secretary and head of the Civil 
Service; and David Goodhart editor 
of “Prospect”. The event was jointly 
chaired by Ned Temko, David Good-
hart and Howard Rosen, President of 
COBCOE.

making decisions but actually sell-
ing them to parliament, the media 
and the electorate, falling in with 
considered advice provided by spe-
cial advisers and a highly profes-
sional, impartial but not independ-
ent, civil service? Certainly one 
precondition of any effective lobby-
ing of government was contact with, 
and persuasion of, key civil servants 
as well as ministers. One prominent 
MP had no doubt that the real power 
was exercised by the civil services 
both in Whitehall and Brussels. 
They set the agenda. Both in the UK 
and Europe, democracy was the 
mantra, the veneer, but behind the 
scenes, the position was very differ-
ent. “Yes Minister”, declared one 
speaker, was the definitive training 
manual for all ministers and their 
advisers. The bureaucrats were in 
command although their power de-
pended on the illusion that they 
were not. Those directly concerned 
with the civil services from on-high 
fervently denied this. But then they 
would, wouldn’t they?

Lord McNally

Nigel Griffiths MP, deputy leader of the 
House of Commons Speaking to the 
Symposium
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by David Goodhart
editor of the monthly 
political affairs magazine 
“Prospect”

Gatherings of the European faithful 
tend to be sombre affairs these days. At 
the Anglo-German Koenigswinter con-
ference in Oxford this March one of the 
very first facts we were presented with 
was the Eurobarometer poll that found 
that only 50 per cent of all EU citi-
zens are prepared to say that EU 
membership has been good for 
their country.

Nobody was dodging the 
message sent by the French 
and Dutch voters in reject-
ing the constitution last 
year. And there were many 
references to Tony Blair’s re-
cent speech on Europe – also by 
chance given in Oxford – which 
seemed to embrace what Blair called 
a „practical scepticism.” As one of the 
Koenigswinter delegates said, this was 
Tony Blair – the most pro-European 
British prime minister since Edward 
Heath – shifting towards Gordon 
Brown’s dourly pragmatic approach to 
Europe.

Everybody agreed that even in the found-
ing member states the post-war idealism 
had little meaning for today’s generations 
and more must be done by „Europe” to 
reconnect with the voters and deliver 
practical, visible benefits. One German 
Social Democrat talked about the EU pro-
viding an answer to peoples’ anxieties on 
jobs and security, somebody else talked 
about a Europe-wide programme to beat 
organised crime.

But there is a problem here that few 
pro-Europeans seem to grasp – Eu-
rope is inherently a second order in-
stitution. The overwhelming political 
reality now and for the next several 
decades will be national. Most of the 
appeals for Europe to become more 
relevant – such as that from the Ger-
man Social Democrat – would re-
quire a  massive supranational inter-
vention into welfare and labour market  
policies that would be resented by al-
most all European voters, even Ger-
man ones.

Where Europe IS effective is mainly in 
behind-the-scenes measures of techni-
cal co-operation such as those on inter-
national trade or the single market. But 
these, by definition, have low visibility 
and thus low voter acknowledgement. If 
we do manage to produce a Europe-wide 
programme to beat organised crime it 
will be a great achievement – doing just 
what Europe should be doing – but 
hardly anyone will notice it, or if they do 
they will attribute the success to their 
national police forces.

It cannot be repeated often enough how, 
come election time, almost all the things 
that British citizens really care about –
tax and spend, the NHS, education, pen-
sions, crime and anti-social behaviour,  
immigration and foreign policy – are 
still overwhelmingly determined at na-
tional level.

The EU is an expert-run international 
organisation, akin to Nato, to which na-
tion states delegate some sovereignty to 
help them run their economies and soci-
eties better. It sets some important 
frameworks within which national poli-
tics now operates – especially for those 
countries in the euro-zone – but they are 
frameworks; the real stuff of visible poli-
tics is national.

The Visibility Problem

Yet the post-national rhetoric of Eu-
ropean integration has clouded this 
reality – and both Europhiles and 
Europhobes seem to have had an in-
terest in talking up the importance of 
the EU. So Europe is seen as an al-
ternative nation state, or even super-
state, which leans aggressively on 
the beleaguered member states, in-
stead of a set of rather boring com-
mittees arising out of the different 
nation states need to sort out some 
practical problems.

Europe is by definition invisible, even 
when it is working well, and European 
reformers better get used to that. And 
the political reality for European citi-
zens remains overwhelmingly nation-
al. If you don’t believe me you should 
have been in my Koenigswinter semi-
nar on Turkey and the EU, which was 
full of enlightened, internationally-
minded, pro-Europeans. The chair-
man asked at the beginning of the de-
bate who was in favour of Turkish 
membership of the EU. All the British 
delegates raised their hands. And who 
was against? All the Germans raised 
their hands.

For more about Prospect, see 
www.prospect-magazine.co.uk

http://www.prospect-magazine.co.uk
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the outcome to the Ministeri-
al meeting in Hong Kong last 
December was disappoint-
ing. But we did achieve some 
small results in areas includ-
ing a development package, 
aid for trade, cotton, and end-
ing of agricultural export sub-
sidies by 2013. And crucial-
ly, we kept the process on the 
tracks. Last year saw progress, 
too, on a range of areas too di-
verse to cover in detail – help-
ful steps forward on the serv-
ices directive and working 
time; agreement on REACH, 
the chemicals directive; im-
portant work on information 
and communications tech-
nology, and the successful 
launch of the European Cen-
tres of Enterprise competi-
tion. We also witnessed a 
new and welcome focus on 
energy policy, looking at the 
vital questions of opening 
markets and achieving secu-
rity of supply.

All this against the background of a year 
that presented its fair share of challeng-
es for Europe, with lively debate about 
the direction of the EU, how and whether 
it should change its constitutional ar-
rangements, and how it should be fi-
nanced.

Today, with Turkish membership now a 
real prospect, the Budget resolved, and 
the Austrian Presidency guiding us 
through the next stages of debate, we 
can present a powerful vision of an open 
and optimistic Europe, confident of 
meeting the needs of its citizens and 
businesses. The way ahead must be to 
engage constructively, and keep arguing 
for policies that will enable us to take on 
the challenges of the future and win. 

friendly slant – with less bureaucracy, 
and a new structure designed to open up 
opportunities for smaller companies. 

A third priority for the UK Presidency 
was to open up markets both within the 
EU and beyond. The Budget deal has al-
lowed the new enlarged Europe of 25 to 
move forward, and given the accession 
10 the support they need to help them 
become even healthier export markets of 
the future. And by agreeing to initiate 
talks on Turkish accession we have 
brought closer a larger EU which would 
represent an even bigger free trade area. 

The year culminated in our efforts to 
open up international markets at the 
WTO Ministerial in Hong Kong. Overall, 

by the Rt. Hon. Alan 
Johnson MP, 
Secretary of State for 
Trade & Industry

COBCOE plays a vital role 
representing British busi-
ness in Europe, building on 
years of experience and 
expertise. The challenge 
for us in Government is to 
add value to what you are 
already achieving. 

In your last newsletter, on 
the eve of the UK Presi-
dency of the European 
Union, my predecessor 
Patricia Hewitt set out our 
key goals for making Eu-
rope a better place to do 
business. Looking back, 
what did we deliver?

First of all, getting rid of 
unnecessary red tape. In 
2005 we welcomed the 
Commission’s renewed fo-
cus on better regulation, 
and applauded Vice-President Günter 
Verheugen’s decision to withdraw 68 
proposals for new legislation that were 
no longer needed or would have re-
quired considerable amendment. The 
Commission began its review and sim-
plification of all existing EU law that 
should, in the long term, transform the 
EU regulatory environment.

A second priority for our Presidency was 
to see progress in the field of research 
and innovation. We succeeded in agree-
ing an approach on a seventh Framework 
Programme (FP7) for funding European 
research that is now paving the way for 
swift progress under the Austrian Presi-
dency. The new Framework Programme 
will also take on a welcome business-

Europe after the UK Presidency

Alan Johnson 
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